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What the algorithm learns about
you, and your behavior, is being used
to sell ads. So what if your ads are
more relevant? s =

The purpose of advertising is to
influence you. It's propaganda for a
brand. The better the algorithm
understands you, the better it can
manipulate you; and the rest of
society.

NOT
TO PpROPAGANDA

These algorithms have been used to
influence politics around the world.
Whether to sell products or political
ideologies: their goal is to
manipulate you and control who you
are. eepe—
At a certain point, are they
selling you the things you like? Or
are your beliefs and interests =
entirely just shaped by whatever they
sell you?
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So what can you do? Is your only option
to have no friends and go live in a cave?
Of course not. Issue #2 will show you
how to take back your privacy and
autonomy, without going off the grid

In the meantime, check out
datadetoxkit.org to get started on easy
ways to protect your privacy. Share this

with your friends and family to help
create herd immunity against
surveillance. We keep us safe
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Find the nextissue at:
www.libraryfreedom.org
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"Hey kid, tell us everything
about yourself, where you live,
who you know, what you love, how
you feel, and everywhere you've
been, you might as well, we’ll
know whether you like it or not.”

THE FINSTA PROJECT #l:

BIG DATA IS WATCHING YOU
WHO THEY ARE AND WHY YOU SHOULD CARE



